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Benjamin Franklin once said, “Tell me and I forget. Teach me and I remember. 
Involve me and I learn.” 

 

On 1st February 2020, a group of 29 students from various courses like JPEng, CEP, 
BCom and MBA attended a workshop conducted by the Department of Media Studies 
titled “Storycrafting: Crafting Your Brand Narratives.”  

It was conducted by Mr Srinivas Peri, Founder - Storycrafting, whose renaissance from 
cubicle-dweller to branding coach was kickstarted by what is known in a runner’s 
parlance as a ‘second wind’. At the age of 41, he went back to school to study Law, 
Policy, History, Strategy, Economics and much more. Today, he is back in the industry 



 
 

 
2 

and as dynamic as ever. By his own admission, Mr Peri is a blue- blooded capitalist who 
unabashedly worships at the altar of finance. Despite it all, he has understood the 
importance of empathy in telling stories. He facilitates programmes that help 
individuals and organisations cut through cluttered information channels to get to the 
heart of the matter. Simply put, he helps innovators harness the powerful tool of 
storytelling. 

 

Humankind has been telling stories forever, and Mr Peri began the workshop by 
detailing how human brains are hard-wired for stories. In evoking an emotional 
response, a good story has a multifold impact. This point was proved by showing the 
attendees two advertisements; one which was significantly more staged than the other, 
and then asking the students which one they liked and why. The answers were as 
expected. Moving on, Mr. Peri discussed the concept of Corporate Brand Storytelling, 
which is not only about selling a product but about how one engages with a consumer 
base to build a loyal relationship with the company. In order to do so, he stressed upon 
the importance of “telling people stories about others like them,” as people want to live 
the stories they hear. 
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He also taught the participants how to tell the right stories and tell them right. 
The DNA of every good story has the same ABT structure, i.e., And, But, Therefore. The 
story is then fleshed out using the 5Cs, namely Context, Catalyst, Conflict, Change, and 
Consequence. Context hooks the audience, Catalyst triggers interest, Conflict ups the 
stakes, Change gives hope and Consequence conveys the moral. He concluded with the 
importance of being cognizant of one’s position on the story spectrum; in order to be an 
effective communicator, one must tell human stories and remember that the customer is 
the hero. Filled with conversations, laughter, a host of demonstrative videos, activities 
and anecdotes, the workshop was interesting, interactive and an absolutely vital 
learning experience for all the participants. 
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