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ABSTRACT

Online shopping as a mode for retailers to expand and conduct their business and also as an alternative
way for the customers to purchase products. Online shopping has been experiencing a tremendous
growth in recent times in India and this growth is not limited to the tier 1 and metropolitan cities of
India but also the tier 2 to 4 cities where it was found that around 80% of the online shoppers in the
country emerged from these areas as per the Meesho Smart Shopper Report, released in 2023. While
shoppers in tier 1 cities often experience a huge crowd at malls during weekends, heavy traffic
congestion, limited product availability at physical stores, pressure given the sales staff with limited
product knowledge at stores to purchase a product, frequent stockouts etc. thereby increasing their
preference towards online shopping, further shoppers in tier 2, 3 and other cities have started shopping
online as a result of limited access to products and services from local stores , unavailability of good
offers and discounts. Further, it can also be noted that apparels emerged as one of the largest categories
of product being sold online and millennials who are represented as the tech savvy generation are
highly exposed to the social media, internet, smartphone and applications and tend to explore
information about the latest trends and purchase products at a higher rate in comparison to other
generations. With prior studies having limited focus on online shopping behaviour in Indian context
among millennials for apparels there is a need to explore this area, also studies done on this topic was
limited to Tier 1 and Metropolitan Cities of North India and very few studies were also focused on
Tier 2 and 3 cities in Northern India thus leaving a major gap to explore this topic in tier 1 to 4 cities
in Southern India. Thus, this study is aimed at studying the preferences and challenges faced by
millennials while buying apparels online in Tier | and 2 cities of Karnataka, South India, also the
factors affecting their satisfaction after purchasing apparels online and their experience while buying
apparels online which has limited focus will be examined. Further this study examines the effect of
mediators including satisfaction and experience and the role of moderators such as frequency of usage
and occupation which had limited focus in prior literature. Also, the study provides implications to the
apparel online retailers, government and academicians to further expand e-commerce in these regions
by retaining existing customer and attracting potential new customers.
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Corrigendum Notice

PhD Viva Voce Examination
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R&D Block, Bangalore Central Campus.
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