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ABSTRACT

Financial influencers (finfluencers) have emerged as key social media influencers in the digital age, who
offer financial guidance and influence how people view, consider, and interact with economic issues. The
thesis will empirically examine how they affect financial literacy, financial self-efficacy, and financial
behaviour in the Indian population of Generations X, Y, and Z, and the moderating influence of financial
risk tolerance. The research is based on the Social Influence Theory, Consumer Socialization Theory, and
the Hierarchy of Effects Model, placing finfluencers in the role of new socialization agents operating
outside of established institutional environments, thus remaking financial learning in the online
environment. The research sampled 660 respondents in Kerala, Karnataka, and Tamil Nadu through a
multistage stratified random sampling technique. The respondents were all active followers of finfluencers
and met the inclusion criteria to maintain relevance. Data analysis was conducted using SPSS (descriptive
and non-parametric inferential statistics), SmartPLS 4, PROCESS Macro (Model 85), and Jeremy Dawson’s
Fxcel tool for measurement validation and structural model assessment. Since the data exhibited mild
non-normality, non-parametric tests—specifically the Kruskal-Wallis H test and Dunn—Bonferroni post hoe
compatisons—were used to assess generational and demographic differences across financial constructs,
ensuring statistical robustness. The results revealed significant generational and demographic variations in
financial outcomes attributed to finfluencer influence. Generation Y demonstrated the highest levels of
financial literacy, confidence, and behaviour, whereas Generation Z, despite strong digital exposure,
exhibited lower confidence, and Generation X showed more scepticism toward online financial advice. The
non-parametric analyses further indicated significant effects of education, discipline, income, and area of
residence on financial literacy, self-efficacy, and behaviour, highlighting structural differences among
demographic groups. The hypothesis testing revealed that finfluencers had the most direct impact on
financial literacy, followed by behavior, and the least on self- efficacy. The mediation analysis established
literacy as the most important mechanism between exposure and behaviour, with self-efficacy as a
secondary factor. Sequential mediation was used to support the layered process, in which knowledge
increases confidence, which in turn leads to behavioral consequences, as is the case with the Hierarchy of
Effects Model., Moderation and moderated mediation analyses indicated that these relationships were
moderated by risk tolerance, where risk-averse individuals favored more involvement in the literacy and
self-efficacy pathway, and risk-tolerant individuals were less likely to translate information into behavioral
change. Threefold contributions are made in the study. It conceptually generalizes prior influence and
socialization theories to the digital financial space. In practice, it establishes finfluencers as useful, yet
constrained, teachers who are effective at enhancing literacy more than behavior or confidence. Policy-wise,
it highlights the importance of cooperation with reputable financial finfluencers and also establishes
regulatory structures to protect consumers against misinformation. Although limited by its cross-sectional
design and regional focus, the study contributes to a theory-based understanding of the connection between
digital influence, literacy, confidence, and behavior, revealing the potential and risks of finfluencer-based
financial education.
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