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ABSTRACT

The efficiency of digital brand communication tools has become a crucial factor in determining
consumer engagement in a market that is becoming more and more digitalized, especially in the
fiercely competitive and trend-sensitive athleisure sector. In order to promote customer engagement,
loyalty, and brand affinity, this research assesses the function of certain digital brand communication
strategies that are used by particular athleisure companies. The increasing popularity of Athleisure
brands in India indicates to a major transformation in contemporary fashion and lifestyle. Athleisure,
distinguished by its distinctive fusion of athletic and leisure wear, has captivated consumers who
appreciate comfort and style. The digital communication strategies used by twenty selected
athleisure companies retailing in India are assessed in this study. The study incorporates summative
content analysis to examine customer engagements and brand interactions on three social media
platforms, Facebook, Instagram, and YouTube. The study uses Dovetail, a user research tool for the
organization, analysis, and synthesis of qualitative data. The research provides major insights on the
efficacy of the digital tools improve customer loyalty and increase engagement. The research
employs netnography analysis of secondary data sources to examine the engagement of the brands
with their consumers in terms of digital communication. The results highlight the significance of
customized brand strategies and effective market positioning, therefore implying that athleisure
brands must adapt their digital communication to align the diverse preferences of the Indian
consumers, The study indicates that brands showing a consistent perseverance to digital engagement
at all levels to convey product positioning and value about cutrent fashion trends become more
competitively effective. This study provides significant insights for brands aiming to improve client

relationships in an evolving market and elevate their digital presence.
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