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ABSTRACT

In response to the surge of e-commerce in Bengaluru, this study investigates how contextual marketing
drives online impulsive buying by analysing real-time, context-specific triggers alongside
demographic and psychological factors. Adopting a positivist, deductive approach, the research
utilizes a descriptive, cross-sectional design to bridge the gap between academic theory and ethical
marketing strategy. Data was gathered from 1,010 diverse online consumers in Bengaluru via
structured questionnaires and analysed using Structural Equation Modelling in SPSS (v25) and AMOS
(v22). This framework identifies how direct and indirect correlations influence digital consumer
behavior in a dynamic shopping environment.

The findings reveal that contextual interaction and accuracy are primary drivers of impulsive behavior,
with extrinsic, intrinsic, and hedonic motivations serving as critical mediators. Demographics such as
age, income, and education act as significant moderators, while personality traits—specifically
agreeableness, conscientiousness, and openness—further shape these relationships. Ultimately, the
results offer actionable guidance for marketers to refine targeted strategies and provide scholars with
a deeper understanding of the interplay between motivation and personalized digital marketing.
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