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ABSTRACT 

 

Real estate has become an asset class category in the present era. As cities develop and expand, so 

does demand in the housing market. The study employs quantitative approach with descriptive and 

explanatory research design to understand how the multiple determinants relating to both internal and 

external attributes impact purchase intent with respect to residential housing. The present study 

attempts to ascertain how these key determinants impact attitude towards behavior a psychological 

aspect of the individual. Additionally, the author also attempts to examine the mediation effect of 

Attitude towards behavior between the various determinants and purchase intention. Lastly, the study 

attempts to analyze the demographic characteristics with respect to purchase intention. The study has 

employed the Extended Theory of Planned Behavior, along with additional constructs such as Housing 

Attributes, Environmental Attributes, Location and Service Attributes, Economic and Financial 

Attributes, Brand Image, and Information Sources. The author has used JMP 18 software, a statistical 

software used to conduct Structural Equation Modelling, where testing of multiple constructs is 

analyzed and evaluated using hypotheses testing. Additionally, to examine the demographic features 

of the respondents impacting purchase intention, the author conducted one-way ANOVA using SPSS 

version 25. The path analysis reveals that the constructs are Housing Attributes, Environmental 

Attributes, Location and Service Attributes, Economic and Financial Attributes, Brand Image and 

Information Sources have a positive and significant impact on purchase intention with respect to 

purchasing a residential house. The mediation analysis exhibits that attitude towards behavior partially 

mediates the relationship between Housing attributes, Economic Attributes, Location and Service 

attributes, Economic and Financial attributes, Brand Image, but does not mediate Information Source 

with purchase intention. Lastly, the demographic analysis reveals that there is a statistical significance 

among the constructs age, educational qualifications, annual income, size of the family, no of children, 

no of earning members, influential person to purchase a house and category of the house, but there is 

no statistical significance with respect to gender, marital status and occupation characteristics. The 

current study provides the real estate stakeholders to design the housing projects that best suit the 

customers in both physical and functional aspects.  
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