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ABSTRACT

The study brings to the limelight the shopping experience of Consumers with Visual Impairments
(CWYV). The present study aims to understand the physical and online shopping experiences of CWV.
The study employs a qualitative research design to understand the shopping experiences of CWV.
Under the qualitative paradigm, a phenomenological approach, specifically an interpretative
phenomenological analysis (IPA), was employed to understand the shopping experiences of CWV.
Data was collected from CWYV through semi-structured interviews. The sample size of the present
study 1s twenty-nine.

The findings of the study revealed the shopping experiences of CWV. Inside the physical
marketplace, CWV faced challenges related to navigation due to congested layouts hampering
mobility. The physical marketplaces are not designed to incorporate the needs of CWV and other
consumers with disabilities (CWD). Accessibility was very crucial for CWV while shopping online.
While shopping online, CWV faced challenges due to the inaccessibility of the online shopping
platforms. To make the marketplace more inclusive and to improve the shopping experiences, the
study develops a five-pillar strategy. The findings of the study provide useful insights to multiple
stakeholders, such as marketers, non-profit organizations, and policymakers. The study strongly
advocates for inclusive marketplaces.

Keywords: Consumers with Visual Impairments, Inclusive Marketplace, Shopping Experiences,
Inclusive Marketing.
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