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ABSTRACT

The increased usage of digital financial services (DFS) has reshaped the role of the digital financial
consumer, raising questions on financial behaviour and protection. The study aims to understand the
role of digital financial literacy (DFL) in the context of digital financial service users. The study
investigates how DFL acts as a crucial input in shaping financial behaviour and protecting digital
consumers. The study also investigates the role of psychological variables (internal and external
locus of control, financial attitude, and materialism) in translating knowledge into responsible
behaviour. This study is conducted among adults who are digital financial service users in Bangalore.
The study analysed data from 437 respondents who met the inclusion criteria. The results show that
DFL is crucial for personal financial management behaviour (PFMB) and digital consumer
protection (DCP) in the context of digital financial service users. It was found that financial
self-efficacy can contribute to the connection between digital financial literacy and digital consumer
protection. This study also reports the interplaying role of psychological variables in translating
digital financial literacy into personal financial management behaviour. It reports that personal
financial management behaviour can lead to digital consumer protection. The study calls for
advancing digital financial literacy programs, policies, and targeted interventions while considering
psychological variables and cognitive efforts to create a safer digital space for digital financial
services.
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