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ABSTRACT

Generation Alpha, born between 2010 and 2025, represents an emerging consumer group that
marketers must understand to meet their evolving needs. This study investigates how toy attributes,
toy-related skills, and promotional strategies influence the purchase intentions of both Generation
Alpha children and their parents. The study adopts both quantitative and qualitative approaches. With
the help of interviews with 30 children and a survey of 400 parents analysed through SEM, the study
finds that toys significantly contribute to skill development and that the examined independent
variables positively affect purchase intention. It also reveals that age and gender influence the skills
learned, while school type does not. The research suggests future exploration into STEM-based toys,
advanced digital promotional strategies, and perspectives from toy manufacturers and educational
institutions, offering valuable implications for marketers and other stakeholders.
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